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Tmovdég

Avortatn XyoAn Modaymykng kot
Teyvohoyikig Exnaidevong
[MoTomomntiko IMondaywyikng Ko

AdokTikng Enapkelag

2008-2009

Owovopko IMavemotnuio AGnvov,
Tanpa Opydveong Kat Aloiknorg
Emyeipnoswnv

ASOKTOPIKO 0T0 MAPKETIVYK
2002-2005

EOviko Metoopro IToAvteyveio &
Owovopko Iavemotipio Adnvov
AOMOVETMOTN HOKO METAMTUXIOKO
Atm\opa Ege1dikevang otn Aloiknon
Emyeprioewv (Athens MBA)
2001-2002

University of Exeter, U.K., Tpqpa
Youyoloylag

Metantoyiako Almiaopa EEe1dikevong
oty Owovopikn Puyoloyia (MSc in
Economic Psychology)
2000-2001

Owovopko IMavemmotipio Adnvov,
Tanpa Opydveong kat Atoiknorg
Emyeiprioeav

ITtuyio Opyavworng kat Aloiknong
Emyelprioenyv, KatevBuvon:
MapKeTIVYK

1995-1999

Tepvapla

Sepvapro Exnaidevong Exkmoidgotaov
EBviko Kévipo Anpooioag Aloiknong ko
Avtodioiknong

2022

Temvapro Empoponong «Avorktn
ko EE’ Anootdoswg Exnaidevon»

EANVvikO Avoikto TTavemoTnjio

2018

Ymotpogieg

EKTIovNon petad18aktopikig épevvag
Tépupa Kpatikov Yrnotpogiav (IKY)
2007-2008

Do1TN 0T O PETATITOYLOKO TIPOYP AP
MBA
EBviké Metoofio TToAvteyveio

2001-2002

DoLTI 0T O£ PETATITOYLOKO TIPOYP AP
MSc

Economic and Social Research
Council (ESRC)

2000-2001

H Awoartepivn BaotaikonovAov eivon Emikovpn Kabnyntpia Atoiknong Mdapketivyk
(®EK Awopiopov: 3263/09-10-2024) oo Tunpa Opydvaong kot Aloiknomng
Emyelprioemv tov Oovopikoo IMavemotnpiov ABnvev. Ta epeuvnTIKA TG
evilaEpoVTa €GTIACOLY OTO XDPO TNG GUUTEPLPOPHS TOL KATAVAADTH- ~Kal EI8IKOTEPA

TOL KOTOVOA®TI LTNPECIOV-KAOOG KA1 TNG XPVITIKNG ERTIELPING TIEAKTN.

MSaktiki Epnepia

Owovopiko Mavemotmo AOnvov, Tpnpa Opydvoong kot Ox1.2024-ofpepa
Awiknong Emysipriosov

Enikovpn KaBnyntpia Mdapketivyk, Mabnpota: OAoKANpoHEVEG

EMKOWVWOVIEG PAPKETIVYK, Epeuva&peTpikég HAPKETIVYK,

ZUUTEPLPOPH KATAVAAWTH

I'ewnoviko IMavemot)uo Adnvav, Metantoyiako [poypappa 2014-onpepa
Ymovdov otnv ApmeAovpyia kKot Owvoloyia

Mébnpa: MapKeTIvyK 0iv@V Kol armosTOYHATOV

Efviko kot KanoSiotprake IMavemotipio Adnvov, Mpoypappa E-  2018-onpepa
learning
Mébnpa: Ok PAPKETIVYK

Avowto IMavemotpo Konpov, Mpoypappa Znovdov ot Awiknen  2023-2024
Emyeiprioeav

Tuvepyalopevo Exmondevtiko Tpocamkéd (ZEIT) g Ospatikig Evotntag

"Apyéc MapkeTivyk"

EAnviko Avowkto Iavemotmo, [poypappa Xrovdov AEO 2004-2023
Tuvepyaldpevo Exmondevtiko Tpocwmkéd (ZEIT) g Ospatikig Evotntag

AEO33 (Mapketvyk 11 ), Bondg Zuvtoviot (2006-2014)

University of Liverpool Online Programmes/ Laureate 2010-2021
Education

Honorary Lecturer, AiSaokoaAio paBnpdtov HEPKETIVYK O

peTamtuyokda poypappata (MBA & MSc in Management) kat

emifAeyn SIMAOHATIKOV EPYACIOV

Mavemotmo Avtikrig Atukiig (TEI A0fvag), Tpnpa Epnopiagken 2007-2019
Awvagneng, Tpnpa Owoloyiag kot Texvohoyiag ITotaov
Emotpovikdg/Epyaotnplakog Zovepydtng - AibaokaAia padnpdtwy

HOPKETIVYK

I'ewnoviko [Mavemo o Adnvav, Metantoyiako [poypappa 2012-2014
Trovd®v oty Opyaveon ko Awiknon Emyeiprioeov Tpogipov kot

T'ewpyiag (MBA)

Moabnpata: Elooymyr oTo HEPKETIVYK 0YPOTIKAV TIPOTOVI®MV Kol

TPoPipwv, E161Kd Bépata HAPKETIVYK QYPOTIK®OV TIPOIOVI®V KOl TPOQIH®V

Owovopko Iavermotnuo Adnvov, Tunpa Opyaveong kot Awoiknong 2003-2010
Emyepnocnv

Adaokovoa IT.A. 407/80, Mabrjpata: Zupmepipopd KATAVOADTT,

ZTPATNYIKOG OXESIATHOG HAPKETIVYK

Epevvnuikn)/EnayyeApatikr) Epniepia

HMavemotmo AGnvov, Mpéypappa E-learning 2018-onpepa

Avamtu&n kot emkapomnoinomn S16aKTIKOD LAKOU Yo T0 pdbnpa «Owiko

MapKeTIVYK»

Atpomia A.E. 2013-2024
MéAog AroiknTikod ZupfovAiov

Owoteyvikn E.ILE 2010-2012

YnevBuvn MapKeTivyk

Owovopiko Mavemotmo AOnvov, Eidwkog Aoyapracpog Kovéviiov 2003-2008
"Epevvag (EAKE-OIIA)
ToppeTOXn o€ epeuvnTIKG Tipoypappata (ETTTTEAK II)

BiBAia

MeBvég Mapketivyk - HAektpoviké MApKeTivyk 2011

Ex800e1¢ EAAnviko0 Avoiktov ITavemotnpiov

(pe T. Havnyvpakn, E. Priyormodiov)

E@appoyn Me0obdwv Avaivong oty 'Epeova Ayopag 2005
Exd060e1g AB. ZtapovAng

(ue T'. Z1opKo)

Kepdaioa og BifAia

B2B Marketing Research
Sage Handbook of Industrial Marketing

forthcoming (pe T. Fotiadis)

New sheriff in town: Discovering Generation Z as tourists. A 2021
perspective

Generation Z Marketing and Management in Tourism and Hospitality
edited book

pp.121-140, Palgrave McMillan (ue R. Kamenidou, C.Priporas)

Gender and age differences in destination image evaluation: the case 2022
of Drama, Greece

TOURMAN 2021, 4th International Scientific Conference, Christou, E.

& Fotiadis, A. (Eds.), Reviving Tourism, in the Post-pandemic era

Vol. 2, p. 211-220. Thessaloniki: SEB-IHU Press (ue S. Mamalis, E.
Kamenidou, I. Mylona, E.Z. Bara)

Anpooievoeig o Aefvi) Emotnpovika Ieprodika

Wine as a Self-Gift: A Consumer Approach 2023
Journal of Wine Research

Vol.34, No.1, pp. 20-32.

Negative Airbnb Reviews: An Aspect Based Analysis 2022
Euromed Journal of Business

Vol.19, No.2, pp.191-207 (ue E. Kamenidou, C. Priporas)

Product-Harm Crises through the Consumer Lens: The Role of Trust, 2018
Blame and Perceived Risk
Journal of Consumer Marketing

Vol.35, No. 5, pp. 502-511 (ue A. Lepetsos, G.Siomkos)

The Role of Consumer Ethical Beliefs in Product-Harm Crises 2011
Journal of Consumer Behaviour

Vol. 10, No. 5, pp. 279-289 (pe G.Siomkos, K.Chatzipanagiotou,
A Triantafillidou)

Linking Mystery Shopping Inventory to customer-seller encounters 2011
Journal of Customer Behaviour

Vol. 28, pp 7-34 (ue E.Rigopoulou, J.Kehagias)

Person-Place Congruency in the Internet Banking Context 2010
Journal of Business Research

Vol. 63, No. 9/10, pp. 943-949 (pe S. Gounaris, C. Koritos)

Opportunities and Threats for Competitors in Product-Harm Crises 2010
Marketing Intelligence and Planning

Vol. 28, No.6, pp. 770-791 (pe G.Siomkos, A. Triantafillidou, I.Tsiamis)

An Empirical Investigation of the Relationship between Market 2008
Orientation MktIS Effectiveness in Upscale Hotels in Greece
Journal of Targeting, Measurement and Analysis for Marketing

Vol. 16, No. 4, pp. 285-297 (pe C. Chatzipanagiotou, G. Siomkos)

Internal-Market Orientation: A Misconceived Aspect of Marketing 2010
Theory
European Journal of Marketing

Vol. 44, No.11/12, pp. 1667-1699 (pe S. Gounaris, K. Chatzipanagiotou)

Hotels on Fire: Investigating Consumers’ Responses and Perceptions 2009
International Journal of Contemporary Hospitality Management

Vol. 21, Issue 7, pp. 791-815 (pe G. Siomkos, K. Chatzipanagiotou, A.
Triantafillidou)

Plaiting Pricing into Product Categories and Corporate Objectives 2009
Journal of Product and Brand Management

Vol. 18, Issue 1, pp. 67-76 (ue J. Kehagias, E. Skourtis)

Pilgrimages: The Promised Land for Travel Agents? 2009
International Journal of Contemporary Hospitality Management

Vol. 22, No. 3 (ue K. Chatzipanagiotou, A. Triantafillidou, C.Koritos)

Product-Harm Crisis Management: Time Heals All Wounds? 2009
Journal of Retailing and Consumer Services

Vol. 16, No.3, pp. 174-180 (ue G. Siomkos, K. Chatzipanagiotou and A.
Pantouvakis)

The Importance of Factors Influencing Product-Harm Crisis 2009
Management across Different Crisis Extent Levels: A Conjoint

Analysis

Journal of Targeting, Measurement and Analysis for Marketing

Vol. 17, No. 1, pp. 65-74. (ue A. Lepetsos, G. Siomkos, K. Chatzipanagiotou)

Measuring the Degree of Tourists’ Satisfaction with the Use of Log- 2006
Linear Analysis: The Case of North Greece
Tourist Scientific Review

Vol. 3, pp. 29-46 (pe C. Vassiliadis, G.Siomkos, P. Lytras).

Clustering Consumers According to their Attitudes on Corporate 2005
Social Responsibility
International Journal of Business Governance and Ethics

Vol. 1, No. 4, pp. 317-328 (with G. Siomkos, I. Mylonakis)

Anpooceboerg oe Ipaktka Aevaov Zovedpiov

Exploring the Contributing Factors of Patient-Physician Trust in 2024
Greece to Develop Relevant Marketing Strategies
International Conference of Development and Economy

11-13th October 2024, Kalamata, Greece (pe K.Vasileiou)

Gender Differences from Monastery Memorable Tourism Experiences 2022
39th IBIMA International Conference

30-31 May 2022, Granada, Spain Granada, Spain (with I.LKamenidou,
A.Stavrianea, S.Mamalis)

Locals’ Attitudes towards Begpacking: Some Empirical Evidence from 2021
Greece
TOURMAN

21-23 May 2021, online.

Generation Z Perceived Elements of Wine Tourism Memorable 2021
Experience: A Qualitative Approach

38th International Business Information Management Association

(IBIMA) Conference

23-24 November 2021, Seville, Spain (with I.Kamenidou, S.Mamalis)

“The Queen’s Gambit” as a Contributor to the Repositioning of Chess: 2021
What are the Marketing Implications?

37th International Business Information Management Association

(IBIMA) Conference

30-31 May 2021, Cordoba, Spain (with E. Kamenidou, A. Stavrianea)

Experiential Values in Online Booking: are there Gender Differences? 2021
SIBR 2021 Tokyo Conference on Interdisciplinary Business &
Economics Research

7th-8th of January 2021, Tokyo, Japan (with E. Kamenidou, A. Stavrianea)

Are there Memorable Experiences in Religious Tourism? Insights on 2021
Monastery Tourism based on a first-level segmentation approach

SIBR Tokyo Conference on Interdisciplinary Business & Economics
Research

7-8 January 2021, Tokyo, Japan (ue E. Kamenidou, A. Stavrianea)

The impact of an economic recession on erotic shops: A Consumer 2021
Qualitative Study

Proceedings of the 3rd International Conference on Research in

Business, Management and Finance (ICRBMF)

July 02 — 04, 2021,0xford, UK, pp. 29-41 (ue I. Kamenidou, S. Mamalis, A.
Stavrianea)

Segmenting the generation Z cohort based on online booking 2020
platform users’ behaviour

36th International Business Information Management Association

(IBIMA) Conference

4-5 November 2020, Granada, Spain (with E. Kamenidou, A. Stavrianea, I.
Mylona, S. Mamalis)

Tracing the Stages of Product-Harm Crises in Social Media for 2019
Designing Effective Digital Marketing Strategies

33rd International Business Information Management Association

(IBIMA) Conference

10-11 April 2019, Granada, Spain (pe C.Kottara)

The Impact of Time of Product-Harm Crises in the Food Industry: The 2013
Case of IKEA’s Meatballs

WSEAS 1st International Conference, ‘New Trends and Technologies

for Marketing, Management, Economics and Information Processing

14-16 May 2013, Athens, Greece (ue J. Stavroulakis)

Methodological Considerations in Crisis Management Research: 2011
Fictitious Scenarios vs. Real Crises
Cambridge Business and Economics Conference

27-29 June 2011, Cambridge, U.K. (ue A.Theofilou, A.Lepetsos)

Investigating Consumer Emotions during Product-Harm Crises 2011
Academy of Marketing Conference

2011, Liverpool, U.K. (ue A. Theofilou, E. Skourtis)

Unfolding a Product’s Ethical Bundle 2010
Academy of Marketing Conference

2010, Coventry, U.K. (ue A.Theofilou)

’If Marketing was as Human Being...”: Using Projective Techniques for 2009
Investigating Students’ Perceptions of Marketing
2nd BIC Biennial International Conference on Services Marketing

4-6 November 2009, Thessaloniki, (ue A. Markopoulou, P.
Athanassopoulou)

Marketing Culture and Customer Orientation through Web Sites’ 2007
Structure and Content: what Multidimensional Scaling Reveals

1st Biannual International Conference “Strategic Development in

Services Marketing”

27-29 September 2007, Chios (pe E. Rigopoulou, J. Kehagias)

Brand Equity Elements and Crisis Management 2007
Academy of Marketing Conference — Marketing Theory into Practice

3-6 July 2007, Surrey, U.K (e E. Rigopoulou, G. Siomkos and J. Kehagias)

“Have you been threatened by a Crisis? Don’ t worry, (probably) 2007
nothing will change
36th EMAC Conference

22-24th May 2007, Reykjavik, Iceland (pe E. Rigopoulou, G. Siomkos, J.
Kehagias)

Moral Development of Companies: An Optimistic View from Greece 2006
6th Global Conference on Business and Economics

15-16 October 2006 , Gutman Conference Center, Cambridge, USA. (ue E.
Rigopoulou, G.Siomkos)

Consumer Willingness to Pay More for Ethical Products: Some 2006
Empirical Evidence
35th EMAC Conference

23-26th May 2006, Athens (ue G.Siomkos, E. Rigopoulou)

Crisis Management in the Hotel Industry: Are Luxury Hotels Well- 2006
Prepared for Coping with Crises?
24th EuroCHRIE Congress

2006, Thessaloniki, (ue G. Siomkos, P. Lytras, S. Papadopoulos, Y.Tsiames)

Ethical Consumption and the N-Voting Game: Do ‘Ethical Consumers’ 2005
Really Behave Ethically?
9th International Conference on Marketing and Development

8-11 June 2005, Thessaloniki, Greece

Consumer Awareness of 2004 Olympic Games Sponsors: A Cluster 2005
Analysis

World Congress in Sport Management, University of Peloponnese,
Department of Sport Management

3-5 June 2005, Sparta of Laconia (ue G. Siomkos, T. Grammatikopoulos)

Correlating Consumers’ Perceived Components of Ethical Marketing 2005
Performance to Consumers’ Attitudes toward Ethical Buying

The 5th American Marketing Association — Academy of Marketing

Joint Biennial Conference, Dublin Institute of Technology

5-8 July 2005, Dublin, Ireland (pe G. Siomkos).

Designing Marketing Strategies for Private Healthcare Organizations 2005
Based on Consumers’ Perceptions of Social Responsibility
9th International Conference on Marketing and Development

June 8-11 2005, Thessaloniki, Greece (ue A. Stavrianea, E. Manganari)

Consumer-Perceived Components of Corporate Social Responsibility 2004
across Different Levels of Consumers’ Attitude to CSR

The Interdisciplinary CSR Research Conference, International Center

for Corporate Social Responsibility

21- 23 October 2004, Nottingham, U.K. (pe G. Siomkos)

Etepoava@opég

1048 etepoavagopég cdpgwva pe to Publish or Perish (Google scholar)
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