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TitAog, Epsuvntikn Ko ALSaKTIKA EUMEeLpioL:

e Axkad.Erog2020-2021

9.2022-Iuepa

Akad. Etog 2022-2023

2.2021-Zuepa

Akad. Etog 2021-2022

Akad. Etn 2017-2018
2018-2019

9.2016-6.2021

Enikovpog Kadnyntri¢ Marketing
Tupa MAapKeTvyk Ko Emtikowvwviog
OKovVouLKO Mavemotuto ABnvwy

Adackwv
MBA Full-time
OKovVouLKO Mavemotruto ABnvwy
= MApkeTvyk Yninpeowwv (autoduvaun Sidaokalia)

Zuvepyalopevo Eknatdeutiko MNpoowriko (ZEM)
MSc in Digital Marketing (Distance)
Neapolis University Pafos

= Digital Marketing (autodUvaun didackaAia)

na4o7
Tupa MAapketivyk Ko Emikowvwviog
OwkovouLko Mavemniotuio ABnvwv

= [oootikég MéBobol | (autoduvapun didaokalia)

Akadnuaikog Ynotpodog yia anoktnon Ak. Epneilpiog
Tunpa Owovopkwy Emotnpwv
EOvikO katl Kamodiotplako Maveniotiuio ABnvwv (EKMNA)
= Elwoaywyr oto MApKeTIVYK
= MAPKETWVYK YIINPECLWV

Zuvepyalopevo Ekmadeutiko Npoowriko (ZEM)
EAANViKO Avolxto Naveniotipio
= Alok. Zevodoxelakwv Emuy. kat Yrinpeowwv (AIT 12)
= Marketing Il (AEO 33)

University of Liverpool, online MBA
Recognized Teacher and Dissertation Chair



7.2012-Zuepa

EMLOTNHOVIKOG Zuvepyatng - Tuyypadiag
npoypappdtwv/Eyxelptdiwv-YAikov kot Ekmaudeutrg oto
OLVTLKELMEVO TOU MAPKETIVYK

E-learning

EOviKO Kal Kamodiotplako Maveniotiuo ABnvwv (EKMA)

Avantuén twv eyxelpLdiwv Kat Stdaokalia Twv padnpatwv:

Digital Marketing (Zuyypadéag Mpoypdpupotog).
Facebook Ads, Instagram Ads and Analytics
(2uyypadéag Npoypdppatog).

Google Ads, YouTube Ads and Analytics (Zuyypadéag

Mpoypdppatog).

Epeuva Mapketvyk: Ixedlaopog kat YAomoinon

(2uyypadéag Npoypdpparog).

Avamrtuén Emyepnuatikwv Apdocswv Méow Internet
kat Social Media (Zuyypadag Npoypdpupartoc).
AnoteAeopatikd Marketing Campaign kat Social Media
(Zuyypadeag NMpoypdppatog).

Avamrtuén kot Aloxeipion XaptopuAakiou Mpoioviwv
Kal Ynnpeowwv (Zuyypadéag Mpoypdppartoc).
International Marketing (Zuyypadéag MpoypAaupaTog).
Mobile Marketing (Zuyypad£ag Npoypappatog).
Eloaywyn oto WndLakd MApPKETLVYK.

MapkeTvyk ylio T Mnxavég Avalntnong (SEM) kat
BeAtiotonoinon Mnxavwv Avairitnong (SEO).
Ixedlaopog Wnodlakol MAPKETLVYK.

Alaxeiplon twv Méowv Kowvwvikng Alktowong.
Eloaywyn oto HAektpovikd Eumodplo.

To HAektpovikd Epmopio otnv Mpaén.

To AleBvég MAPKETLVYK Kal N AleBvA ¢ ZTpatnyLkn.
Oewpia E€aywywv kat Epodlactikr) AAucida.
Ztpatnykn kot Epapuoyég tng CRM Doocodiag kot
Mpooéyylong.

H Ertuxnuévn Emxelpnuatikotna.

Miypa Marketing kat Emixelpnuotikod NeptBaiiov.
Eloaywyy oto Marketing kat otnv ‘Evvola Tou
Mpoiodvrtog.

Miypa Marketing kat Emixelpnuatiky Avamtuén.
Emelpnuatikotnta kat OpyavwTtlkeG AOUEC.
Awaxeipion  Kawotoplag,  Anpoupylkotnta Kot
Avamrtuén.



9.2012-10.2021

Business Management: Strategic Management.
E€0puEN Asdopévwy oto Marketing.

Oeswplia E€aywywv.

Anploupyia AleBvoug Emixelpnuatikou Ixediou.
Avaluon EmixelpnuatikdtnTog.

Alaxeiplon Enwvupiag Branding.

Aéktopag Mapketivyk — AKMH METROPOLITAN COLLEGE
ouvepyaoia pe UEL kat QMU

Epyaolakn epnelpia ektog Stdaokaliog:

6.2012-9.2019

2003-8.2019

Aldaokalia Aoylopikou SPSS,

Marketing: Principles and Practice (Module Leader),
Foundations of Marketing (Module Leader),

Customer Service Operations and Excellence (Module
Leader),

Business Communication (Module Leader)

Marketing Research (Module Leader)

Relationship and Services Marketing (Module Leader)
EniBAedn MTUXLOKWY EPYOOLWY TIPOTITUXLOKEG Kol MBA.

EEwteplko¢ Zuvepyatng - ZUMPoudo¢ Marketing ko
MNpowBnong Twv €§ ANOoTAcCEWV NPOYyPAHHATWY e-learning
tou EKNA

ZUVLSLOKTATNG TNG ETaLPELOG
AADA NAAZTIKA EME — Bropnxavia MAaotikwyv kat Epmnopia



Anpootevoelg o Alebvi Meplodika:

e Boukis, A., Khanyapuss, P., Balmer, J., Kaminakis, K., Papastathopoulos, A. (2021) “Unveiling
frontline employees' brand construal types during corporate brand promise delivery: A multi-
study analysis”, Journal of Business Research. [ABS List 2018: 3, Impact Factor 2019 4.874]

e Papastathopoulos, A., Kaminakis, K., & Mertzanis, C. (2020) “What services do Muslim tourists
want? Uncovering nonlinear relationships and unobserved heterogeneity”, Tourism
Management Perspectives, 35. [ABS List 2018: 2, Impact Factor 2019 3.648]

e Kottika, E., Ozsomer, A., Rydén, P., Theodorakis, I. G., Kaminakis, K., Kottikas, K. G., &
Stathakopoulos, V. (2020) “We survived this! What managers could learn from SMEs who
successfully navigated the Greek economic crisis”, Industrial Marketing Management, 88,
352-365. [ABS List 2018: 3, Impact Factor 2019 4.695] 123

e Papastathopoulos, A., Zamberi, A. S., Al Sabri, N., Kaminakis, K. (2019) “Demographic Analysis
of Residents’ Support for Tourism Development in the UAE: A Bayesian Structural Equation
Modeling Multigroup Approach”, Journal of Travel Research. [ABS List 2018: 4, Impact Factor
2019 7.027]

e Kaminakis, K., Karantinou, K., Koritos, C., Gounaris, S. (2019) “Hospitality Servicescape Effects
on customer-employee interactions: A multilevel study”, Tourism Management, 72, 130-144.
[ABS List 2018: 4, Impact Factor 2019 7.432]

e Boukis, A., Kaminakis, K., Siampos, A., Kostopoulos, I. (2015) “Linking internal marketing with
customer outcomes”, Marketing Intelligence and Planning. [ABS List 2018: 1, Impact Factor
2019 1.09]

e Lodorfos, G., Kostopoulos, K., Kaminakis, K., Rudawska, E. (2015) “The Impact of Service
Delivery System Effectiveness on Service Quality: A Hierarchical Approach”, International
Journal of Business Performance Management. [ABS List 2018: 1, Impact Factor 2019 0.540]

ZNHUELWOELG:

1 To “We survived this! What managers could learn from SMEs who successfully navigated the Greek economic crisis” apBpo
ouunepleAndOn otn cuAoyr tng United States National Library of Medicine ota mAaicia tng COVID-19 Initiative mou amookonei otnv
TIOPOXN EPEUVWV OTOUG TANTIOMEVOUG amd tnv moavénuia, oTnV TIPOKELWEVN TIEPIMTWON TOV EMUXELPNUATIKO KOGLO:
https://Inkd.in/gv8qWPd

2 M£pOG TNG €PELVAC TTOPOUCLACTNKE ard tnv 1o SnuodiAn ebnuepiba tng Auotpaliag, tTnv “The Sydney Morning Herald”:
https://www.smh.com.au/business/small-business/what-aussie-smes-can-learn-from-greeks-20200806-p55i6g.html

3 Emiong avaptiBnke otnv wotooeAida tou EBvikol Kévtpou Tekunpiwong kat HAEKTPOVIKOU TEPLEXOMEVOU OTNV EVOTNTA LE
emAeypéva apBpa mou UmopouV va GUUBAAOUV OTNV TTPOCTIABELN TWV ETUXELPHOEWY VO AVTLUETWTTLOOUV Kol va SLAXELPLOTOUV TLG

OUVONKEG €VTOG Twv omolwv KoAoUvtal va Spdcouv ota MAAiOl TwvV EMMTWOEWV amo tnv mavénuia tou COVID-19:
https://www.ekt.gr/el/covid-19/tags/2374
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Book Chapters:

Kaminakis, K., Gounaris, S. (2022) Servicescapes. In Encyclopedia of Tourism Management and
Marketing. Elgar Publishing.

Boukis, A., Kaminakis, K., Papastathopoulos, A., Balmer, M. T. J. (2018) How Do Different
Service Employees Deliver the Brand to the Consumers? An Abstract (pp. 387-388). In Back to
Future Using Marketing Basics to Provide Customer Value. Springer International Publishing.

Boukis, A., Kaminakis, K., Lionakis, K. (2015) Shaping Contact Employee Extra-Role
Performance Through IMO Adoption. In Marketing Dynamism & Sustainability: Things
Change, Things Stay the Same... (pp. 745-754). Springer International Publishing.

Kaminakis, K. Gounaris, S. Boukis, A. (2015) Highlighting the Role of Servicescapes and
Organizational Climate on Employees’ Performance (pp. 755-764). In Marketing Dynamism &
Sustainability: Things Change, Things Stay the Same... (pp. 765-773). Springer International
Publishing.

Boukis, A., Gounaris, S., Kostopoulos, I. Kaminakis, K. (2015). Enhancing Customer Perceived
Service Quality Through IMO Diffusion. In Marketing Dynamism & Sustainability: Things
Change, Things Stay the Same... (pp. 765-773). Springer International Publishing.

Boukis, A., Kostopoulos, ., Katsaridou, I., Kaminakis, K. (2014) Enhancing Contact Employees’
Fit With The Willingness to Report Service Complaints. In Ideas in Marketing: Finding the New

and Polishing the Old (pp. 419-427). Springer International Publishing

Anpooieloelg os SLEBv cuVvESpLA (e cUOTNHA KPLTWV):

Kaminakis (2021) “Hedonic Vs Utilitarian Servicescape Effects In Both Sides Of The Service
Encounter: A Bayesian Multilevel Bayesian Approach", 43rd Annual ISMS Marketing Science
Conference, June 3 -5, 2021.

Kottika, E., Stathakopoulos, V., Kaminakis, K., Kottikas, G., K. and Theodorakis, G. |. (2018)
“Traits and Skills of Small Entrepreneurs and their Impact on Market Orientation”, 9th
European Marketing Academy (EMAC) Regional Conference, Prague, Czech Republic,
September 12-14.



Boukis, A., Kaminakis, K., Papastathopoulos, A. (2017) “A Typology of Front-line employees’
based on their brand perceptions”, 12th Global Brand Conference, Academy of Marketing,

Kalmar, Sweden.

Boukis, A., Kaminakis, K., Balmer, M. T., Khanyapuss, P., Papastathopoulos, A. (2017) “How
Do Different Service Employees Deliver The Brand to The Consumers? An Abstract”, Academy

of Marketing Science Conference, San Diego, USA.

Rizomyliotis, ., Konstantoulaki, K., Kaminakis, K., Papastathopoulos, A., Farouk, S. (2016)
“Enhancing Performance of Service Providers in Emerging Markets: An Empirical
Investigation of Customers Loyalty in the UAE Mobile Telecommunication Sector”, 2™

International Conference on Organization & Management, Abu Dhabi, UAE.

Kaminakis, K., Papastathopoulos, A., Boukis, A., Kostopoulos, I. (2016) “The Impact of
Servicescapes on Front-Line Employee Extra-Role Performance: The mediating role of person-

job fit”, 2" International Conference on Organization & Management, Abu Dhabi, UAE.

Kaminakis, K., Karantinou, K., Koritos, C., Papastathopoulos, A. (2016) “The Impact of
Servicescapes on Service Encounters: An extended multilevel framework”, 2" International

Conference on Organization & Management, Abu Dhabi, UAE.

Karantinou, K., Kaminakis, K., Koritos, C. (2014) “Servicescape Effects on Both Customers and
Employees”, International Service Research Conference, American Marketing Association,

Thessaloniki, Greece.'

Kottika, E., Stathakopoulos, V., Theodorakis, I., Kaminakis, K., Kottikas, K. (2014) “Small
Entrepreneur’s Personality Traits, Market Orientation and Economic Turbulence: An
Intriguing Story Unveiled”, Graduate School of Management, St. Petersburg University
International Conference.

Kaminakis, K., Gounaris, S., Karantinou, K. (2014) “An Investigation of the Effects of the
Service Environment on Employee-Customer Interactions”, 13™ International Research
Conference in Service Management, Aix Marseille Universite, La Londe les Mauers, France.
Kaminakis, K. Gounaris, S., Karantinou, K., Boukis, A. (2014) “Social Values and Bandwagon
Motivations in the Context of Luxury Consumption”, European Marketing Association

Conference, Valencia, Spain.



Karantinou, K., Kaminakis, K., Gounaris, S. (2014) “A Multilevel Investigation into the Impact
of Servicescapes on the Service Encounter”, European Marketing Association Conference,
Valencia, Spain.

Kaminakis, K., Karantinou, K. Boukis, K. (2013) “The mediating role of self-concept discrepancy
in the relationship between values and personal based motivation of luxury products’

consumers”, 2" International Conference on Strategic Innovative Marketing, Czech Republic.

Boukis, A., Kaminakis, K. (2013) “Exploring the fuzzy front-end of the new service development
process: A conceptual framework”, 2™ International Conference on Strategic Innovative

Marketing, Prague, Czech Republic.

Kaminakis K., Karantinou K., Gounaris S. (2013) “The impact of servicescapes on employees
and its subsequent effects on customers’ perceptions: A multilevel study”, European

Marketing Association Conference, Instanbul, Turkey.

Boukis A., Kostopoulos G., Katsaridou I., Kaminakis K. (2013) “Enhancing contact employees’
fit with their environment and willingness to report service complains”, Academy of

Marketing Science Conference, Monterey California, USA.

Kaminakis (2013) “The mediating role of self-concept in luxury products consumption”, 10%
conference of Management science and Technology department, Athens University of

Economics and Business.

Kaminakis K., Gounaris S., Boukis A. (2012) “Highlighting the role of servicescapes and
organizational climate on employees’ performance”, Academy of Marketing Science
Conference, New Orleans, USA.

Boukis A., Kaminakis K., Lionakis L. (2012) “Some employee-level benefits from manager’s
IMO adoption”, Academy of Marketing Science Conference, New Orleans, USA.

Boukis A., Gounaris S., Kostopoulos G., Kaminakis K. (2012) “IMO diffusion, employee
outcomes and perceived service quality”, Academy of Marketing Science Conference, New
Orleans, USA.

Boukis A., Gounaris S., Kaminakis K. (2012) “Linking IMO with different fit types and
willingness to report service complaints”, American Marketing Association Summer

Educators’ Conference, Chicago.



Boukis A., Gounaris S., Lionakis K., Kaminakis K., (2012) “The importance of store manager’s
IMO for contact employees’ extra-role performance”, European Marketing Association
Conference, Lisbon, Portugal.

Kaminakis K., Boukis A., Gounaris S., Papadakis G., (2011) “A multilevel investigation of store
managers’ IMO adoption for enhancing contact employees behaviors and customer perceived

service quality” Biennial International Conference on Services Marketing, lzmir, Turkey.

Boukis A., Gounaris S., Kaminakis K., (2011) “Customer contact employee’s role in affecting

customer switching”, European Marketing Association Conference, Ljubliana, Slovenia.

ZTOTLOTIKA TPOYPAHOTO
KOl OTATLOTIKEG péBoSOL: SPSS,

AMOS (Structural Equation Modeling - SEM, Multigroup SEM,
Bayesian SEM),

EQS (SEM, Multilevel SEM, Multigroup SEM),

HLM (Hierarchical Linear Modeling),

StatsDirect,

Mplus,

Stata,

Bayesian Statistics, Bayesian SEM, Multigroup, Multilevel,
Non-Parametric Statistics,

Non-Linear Regressions,

Scale Development and Validation.

Reviewer o€ 81eBvi) cuvédpLa katl SteBvr meplodika:

2020: International Journal of Hospitality Management.
2018: American Marketing Association Summer Conference, Boston.
2016: European Marketing Association Conference, Oslo, Norway.

2015: European Marketing Association Conference, Leuven, Belgium.



OMIALEG KOl TTOLPOUOLACELG:

e 10.2019: ‘H mapolvoa KATAOTACNH TNG XWPOG TOV KAASO TOU TOUPLOUOU’: Zuvévteuén o€
padlodwvikd oTabuo tng Zkdbou.

e 5.2014: ‘O poAog tou MApKETLVYK OTNV oLyXpovn EAANVLKA TIPAyUATIKOTATO: AvayKaldotnta
MoAutéAela;’, TexvomoAlg, Mkadl.

e 11.2014: ‘To MAPKETIVYK WG AUCN oTnV eAANVLKA OLKOVOULKA Kpion’, Mavemotiuio ABnvwv.

e 2.2016, 2.2017, 2.2018: ‘O poloc Ttwv Social Media oto ouUyxpovo MAPKETLVYK,
MntpomoALtikd KoAAeyLo Metpatd.

e 2.2019: ‘H Xpnon twv Facebook Ads kalL Google Ads oto oUyxpovo Digital Marketing’,

MntpomoAltikd KoAAéyio Metpatd.

Epeuvntika evéladépovra:

®  MAPKETIVYK YTINPECLWV.
® [loootikol MéBodolL 0To MAPKETLVYK.
® TouplOTIKO MAPKETLVYK.

o  WndLakd MApPKETLVYK.

Memberships:

e  MéAog tng EAAnviKNG Akadnuiag Mapketivyk (EAAM)

e MéMlog tou OwkovopLkou EmpeAntnpiou.

e MéEMog tou American Marketing Association (AMA).

e MéMNog tou European Marketing Association (EMAC).

e Mé£MAog tou Academy of Marketing Science (AMS).

e MéAogG tou cuAAOYoU amodoitwy tou MMNZ ‘MdapKeTLvyk Kot Emikowvwvia pe Néeg Texvoloyieg

(Owovouké Navemnotiuo ABnvwv).



